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Gi) PUBLISHED BY AU'IHORITY 20, 28, 1926 NEW DELHI, WEDNESDAY, OCTOBER20,
2004/ASVINA 28, 1926 20 2004 1953 (1953 29) 30 (3) (5) (fiqurq) 2003 2004 I (2) 2. 2003 25 zzr |
Auft—TT 1 2003 28 2003 27 2004 27001) ryUNISTRY OF COMMERCE ANDINDUS'IRY (Departmen
Commute) om)ER New Delhi, the 20th Oct+er, 2004 S.O. exercise of tIE powers conferred by sub-section
(3) and sub-section (5) of Section 30 ofthe Tea 1953 (29 of 1953), the Qrira.l male the following
amendments fi.uther to am.end the Tea (Marketin9 Cornl (Her, 2003, namely : 1. (1) This
Or&rmaybecalledthe Tea (Mark4ing) Control (Second Older, 2004. (2) It shall come into force on the date
of its publication in the OMcial Gazeae. In the Tea (Marketing) Control Order, 2003, 2. 25 shall be
omitted. [F. No. ABHIJIT SENGUPTA, Addl. secy. Foot Note.—Tbe principal notification was publistEd
vide S.O. IstJanuary, 2003 of India, Extraordinary and subsequently amended vide No. SO. 247(E) 2003,
No. S.0. 430@ dated 10th April, 2003 and No. S.O. 270(E) dated 27th February 2004. by taanager, Govt.
of kndia Rizw Road, Mayapuri. New De}hi-1 10064 Yuk-Aished by Publications, Deihi.i100S4
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